
1





1

Market as place, and spaces 
of econoMic exchange 
Archaeological and Anthropological 
Perspectives

When a thing changes hands, it 
becomes an item of exchange, or a 
commodity. In the process, the thing 
accumulates value. One place where 
this happens is the market. A market 
describes both a physical place as well 
as the spaces inhabited by different 
socio-cultural wholes and different 
producers and consumers. The mar-
ket as a place can be considered as an 
arena in which the materiality of such 
differences is tangible. Market goods 
reflect perceptions of style and taste.

‘The market’ as a place and space 
provides an opportunity for ap-
proaching equivalence relations in 
archaeology and anthropology. Eco-
nomic goods highlight the commod-
itization-aspect that is central to the 
functioning of the market as a place. 
They can be commodities by desti-
nation (intended for exchange), by 
metamorphosis (intended for other 
uses but placed into the commodity 
state), by diversion (objects placed 
into a commodity state although 
originally specifically protected 
from it), or ex-commodities (things 
retrieved from the commodity-state). 
This market sets prices as value.

In archaeology, the physical location 
of a market is defined by material 
traces of economic transactions. 

The discipline of anthropology adds 
to this by defining markets not just as 
places but also as spaces of economic 
as well as socio-cultural exchange 
relationships and engagements.

What are the characteristic features 
of a market as a place and space 
within the disciplines of archaeology 
and anthropology? Which places and 
traces of exchange, trade, and distri-
bution of goods can be found beyond 
the market’s location? Is it possible 
to retrace value relationships?

These and other questions will be 
central to the conference theme. 
Borrowing from an array of cases and 
locations, the goal is to gain new and 
improved understanding of the value 
of things in motion and of equiva-
lence relationships. The focus will be 
on saleability and tradability of things, 
as well as on their spatial and tem-
poral contexts, both within the fields 
of archaeology and anthropology. 
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WELCOME

Dear Participants, 

With this, in the name of all members of the RTG, the organizing commit-
tee welcomes you to Frankfurt. When we write these lines, we have reached 
the final step of our preparation procedure, which took almost one year.

Our conference is the outcome of a joint effort by anthropologists and archae-
ologists to create an opportunity for discussing issues of value and equivalence 
that are relevant within the disciplines, represented by the various speakers. 
More in particular, by putting markets and spaces of economic exchange to 
the forefront, we mark a considerable shift in the range of the RTG’s topics.

We expect that this will be fruitful for both, the participants and the 
Ph.D. students who might take along some insights for the writing up 
of their dissertations. Therefore, we look forward to your presenta-
tions and hope that the conference and the academic exchanges will 
be professionally and intellectually enriching. We hope that you will 
have a pleasant stay in Frankfurt and at the Goethe University. We 
also want to express our gratitude to the German Research Founda-
tion (DFG), which has contributed substantially to funding this event.

Organizing Committee   Hugo DeBlock
     Hans Peter Hahn 
     Fleur Kemmers
     Franziska Lang
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PETEr F. BAnG 

The market in context, trade in his-
tory: empire, bazaars and archaic con-
sumption

How do we locate the market in 
history? Once the answer seemed 
to be found in the economic an-
thropology of Karl Polanyi. Before 
capitalism other types of exchange 
were predominant: reciprocity and 
redistribution. Historically both forms 
of exchange have certainly been 
important, but so have markets. 

Polanyi’s conceptualisation was an 
attempt to explore the character of 
pre-modern society and have now 
largely been superseded. Where 
many a generation ago went looking 
for gift-giving and political redistribu-
tion of resources, most now find the 
market. The recent Cambridge History 
of Capitalism simply collapses any 
distinction between the two. The his-
tory of capitalism and of the market 
are treated as identical, from earliest 
antiquity. This is unsatisfactory for a 
host of reasons. Polanyi’s analysis of 
pre-modern society may have been 
too simplistic, too primitivising. But 
his analytical forays into agrarian so-
ciety were exploratory, a first attempt 
rather than the articulation of a ma-
ture conception. His main work was 
‘the great transformation’ analysing 
the transition from complex, agrarian 
society to capitalism during the 18th 
and 19th centuries. Even if Polanyi’s 
tentative answers have now been re-

futed, his basic question still remains 
for the student of pre-modern socie-
ties and we can now re-write it to ask 
what sort of role did markets play 
and in which societal constellations 
do we find market trade before the 
great transformation to capitalism. 

This is a type of question that calls for 
comparative history and anthropo-
logy rather than abstract economic 
theorising. To refine our notion of 
market exchange we need to explore 
it in concrete historical settings, 
in different contexts, and within a 
wider history of economic develop-
ment which does not shoehorn the 
history of trade into a teleological 
and unidimensional history of capita-
lism. After all, it’s triumph only came 
late; before, markets operated in 
other societal contexts. Empire, 
bazaars and archaic consumption 
are offered as 3 keys to unlock this 
history still waiting to be told.
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Ann B. sTAHL

Market thinking: perspectives from 
saharan and Atlantic West Africa

West Africa is known historically and 
ethnographically for its markets. A 
considerable literature developed 
in the 1960s and 1970s on ques-
tions of the form and origins of 
markets among anthropologists, 
historians and geographers. Yet 
curiously, markets have been lit-
tle addressed by archaeologists of 
West Africa despite their interest 
in long distance trade and so-called 
‘complex’ societies. Archaeologists 
have tended instead to rely on his-
toric and ethnographic accounts of 
‘traditional’ markets as placeholders 
in a seeming absence of evidence. 

Yet much is masked by the notion of 
‘traditional markets’ and equally by 
the notion of bounded societies that 
engaged in exchange through market 
settings. In this paper I explore as-
sumptions that have underpinned 
‘market thinking’ and highlight recent 
literature that pushes us to grapple 
with markets as interfaces productive 
of social relations. Taking inspiration 
from literatures on technological 
style and communities of practice, I 
make a case for how archaeologists 
can contribute to our understand-
ing of what Guyer (2004 Marginal 
Gains, university of Chicago Press) 
has termed the ‘productivity of the 
interface’. While she references 

commercial relations associated with 
Atlantic Africa, I extend the concept 
to earlier centuries when northern 
connections prevailed, exploring 
how archaeology’s material evidence 
can illuminate commercial relations 
as sites of creative social action.

Ann Stahl is an anthropological archaeologist 
with research interests in Africa. Since the 
mid-1980s, she has engaged in a community-
based historical and archaeological study of 
how daily life in the rural Banda area of west 
central Ghana has been reshaped through 
West Africa’s involvement in global trade (via 
trans-Saharan and later Atlantic networks) over 
the last thousand years. Her research draws on 
broader theoretical and methodological inter-
ests in political economy, material culture stud-
ies, analogy and the production of history in the 
present. She has been particularly concerned 
to address the methodological challenges 
of working with multiple lines of evidence 
(ethnographic, oral historical, documentary 
and archaeological) and to demonstrate the 
value of archaeological sources for historical 
anthropological inquiry. A particular focus of 
her recent research is the active role of material 
culture in social negotiations and culture-
making practices. The broader goal of these 
endeavors is to develop ‘material histories’ that 
help us understand the role of global connec-
tions in shaping the social and political eco-
nomic worlds of colonizers and colonized alike.
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GErALDInE sCHMITz

An economy between the markets: 
the case of Tamale market, northern 
Ghana

using the example of the Tamale 
Central Market I am going to show 
that the ‘traditional’ markets are 
still relatively autonomous but not 
isolated. rather, they are getting 
adapted to new economic dynamics, 
but also keep the reliable traditions 
by the individual and collective strate-
gies of the local actors. The Tamale 
Central Market is a lifeworld – a mar-
ket between the markets. The Central 
Market in Tamale is what many peo-
ple used to call a ‘traditional African 
market’: narrow, crowded alleys. 
Alleged chaos. Petty traders with full 
bowls and baskets on their heads. 
Black, thin plastic bags flying over the 
market and lying on the ground. Child 
labour. The sound of negotiations. 
Proud-looking traders in their stores. 
Odours, noises, lack of space, perma-
nent movement and low profits – an 
informal market, a lifeworld. These 
informal, traditional markets are what 
is often associated with the ‘African 
economy’, but these markets are get-
ting more and more linked to other 
forms of economy: the formalized 
economy and the financial market.  

The economic dynamics have 
changed in the last years, there are 
no clearly defined sectors anymore. 
Instead there is an interaction 
between the different economic 

behaviours. But who would have 
thought, that the Ghanaian economy 
as a whole is positively influenced 
by the informal markets and the way 
the traders handle their money? The 
phenomenon of market money – as a 
result of trading practices and distrust 
in the political and financial system 
– is even influencing the Ghanaian 
financial market. On the other hand, 
the new economic directions are 
affecting the informal markets. The 
prices are changing, new goods are 
entering the system, new trading 
strategies are being applied/tested.

Geraldine Schmitz is a Ph.D. candidate in the 
research training group ‘Value and Equivalence’ 
at Goethe University, Frankfurt am Main. Her 
research deals with Northern Ghanaian mar-
kets as lifeworlds in which economic and social 
values are formed, developed and influenced 
by each other. The project pays careful atten-
tion to the variability, values and meanings of 
things in their roles as commodities and gifts. 
The most popular gift in Ghana is money, but 
most people cannot afford to spend it as a gift. 
Instead they give soap, water or firewood – 
almost banal objects of everyday life. For a long 
time the paradigm of the sacred, deep social 
impacted gift on the one hand and the econom-
ic, impersonal commodity on the other hand, is 
still dominating the academic view. Yet, the fact 
that money – the epitome of exchangeability – 
and simple things like soap can be used as gifts 
shows that the large discrepancy between gifts, 
money and commodities can be overcome. 
It is therefore necessary to reconsider the 
paradigm of gift-giving and commodity value.
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uTE sCHOLz

Built environment and consuming place: 
archaeological research on a medieval 
market in Tulln, Lower Austria

Excavations in the town Tulln an 
der Donau have provided insights 
into the use of a market place from 
12th century A.D. to present date. 
The archaeological contexts, de-
fined as ‘built space’, were analyzed 
using space and architecture socio-
logy theories. Whilst analyzing the 
archaeo-logical findings through 
consumer research theories, links 
were found between buildings, the 
market’s selling areas and different 
groups of commodities as well as the 
frequency of the market (i.e. whether 
it took place daily or weekly or as a 
fair). The results revealed changes du-
ring these phases. Thus the medieval 
market can be understood as a flex-
ible and multifunctional space within 
the rules of a consuming space.
Firstly it was found that different 
kinds of built-up sales structures and 
market place spaces were associated 
with specific groups of commodities. 

Moreover, it was discovered that 
the open space at a market was 
a space which had an integrative 
function and which served as a main 
element of the market space over 
the centuries. Further research was 
conducted on buildings and space of 
the market revealing their organiza-
tional, functional, manorial, social, 
and symbolic elements. In addition, 

archaeological objects also provided 
insight into practice and acting at the 
market: namely the selling, produc-
tion, use, and the disposal of things.

Ute Scholz is researcher at the Institute of Pre-
historic and Historical Archaeology, University 
of Vienna with the focus on urban archaeol-
ogy, historical archaeology and archaeological 
theories (consumer research, sociology of space 
and architecture). She is taking part in the 
research project ‘Space and Material Culture of 
a Medieval Town: Archaeological Research in 
Tulln’ which examines large scale excavations 
in the Lower Austrian town Tulln an der Donau 
under the perspective of material culture stud-
ies and sociology of space. In October 2015 she 
submitted her Ph.D. thesis: ‘The excavation at 
Tulln Hauptplatz: Studies on market and space 
in the medieval town’, which investigated the 
market place of the city, focusing on the devel-
opment of buildings and the use of space from 
12th century A.D. up to the modern period.
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MIKO FLOHr

Commodification and space: urban 
commercial landscapes in roman 
Italy

After the fall of state-socialism, new 
It is an odd shortcoming of debates 
about urban economies in the roman 
world that there has been so little 
attention for the material remains of 
retail facilities, and for the context 
in which these were constructed: 
despite the large amounts of ‘shops’ 
found almost everywhere in the 
roman world, archaeologists and 
historians have failed to develop 
a clear and convincing framework 
within which this evidence can be 
used in a meaningful way. This is a 
pity, because the physical shape of a 
commercial landscape has considera-
ble impact on the functioning of local 
retail and manufacturing economies. 

This paper will explore some ways 
to use the archaeology of commer-
cial space for understanding the 
internal dynamics of urban econo-
mies in roman Italy, focusing on the 
role of the taberna, which was the 
dominant type of commercial space 
in this part of the roman world. 

starting from the evidence of 
Pompeii and Ostia, the paper will 
analyse the commercial landscapes 
with the aid of two variables – the 
degree of dispersion, and the 
openness of the market for com-
mercial space, and discuss how 

investment strategies shaped the 
‘market’ and conditioned the eco-
nomic lives of sellers and buyers. 

Miko Flohr holds a research position at the 
University of Leiden, the Netherlands. His 
research interest is in socio-economic history 
of urban communities in the Roman world, 
with a particular emphasis on material and 
textual evidence from Roman Italy. He has 
worked intensively in Pompeii and Ostia. His 
most current project, ‘Building Tabernae’, 
explores the economic history of investment 
in commercial space in Roman Italy, seek-
ing to come to a better understanding of the 
history of urban consumer economies in the 
late republic and the imperial period. While 
it is clear that there was a sharp increase 
in the maximum scale of building projects 
involving shops, the dynamics of this devel-
opment have not yet been understood.
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LAurA PICHT

Beyond the market: considerations 
about the archaeological remains of 
exchange processes

since archaeologists depend on 
material remains it is often quite hard 
to focus on immaterial activities like 
the exchange of goods. normally 
we do not know anything about the 
moment when the commodities 
change hands. What we do have are 
hints of the infrastructure neces-
sary for all kinds of exchanges and 
the products which were traded. In 
addition, at least in Greek and ro-
man times, we know a lot about the 
places where commerce took place. 

Anyhow, this paper will concentrate 
on the archaeological remains beyond 
the market itself, excluding the archi-
tectural residues of market places. 
Taking the distribution of Hellenistic 
pottery as a case study, the paper 
will examine what comes before and 
after the moment of exchange itself. 
Looking at the presence of imported 
pots and their use in a city, allows 
one to focus on what comes after the 
exchange, and leads to the question 
what was exchanged and why. To ap-
proach this question one must consi-
der what comes before the exchange, 
for example the infrastructural cir-
cumstances. These two parts together 
may allow proposing a model which 
attempts to explain why some pots 
were traded while others were not.

Laura Picht is a Ph.D. candidate in the re-
search training group ‘Value and Equiva-
lence’ at Goethe University, Frankfurt am 
Main. Her research focuses on ceramic 
culture in different regions of Asia Minor. 
A key question within her research re-
volves around the values attributed to the 
various wares and vessel forms of each 
of these regions. Moreover, political rela-
tions are examined in order to examine 
whether more politically defined regions 
coincide with earlier developed ones.
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KEIr JAMEs MArTIn

‘It was harder before: we lived by the 
market’: hopes and fears of a market-
free future in East new Britain

With these words, one of my infor-
mants summed up the feelings of 
many of those who had chosen to 
leave their peri-urban village of Matu-
pit for the sikut resettlement camp in 
Papua new Guinea’s East new Britain 
Province, in the aftermath of the 
rabaul volcanic eruption of 1994. His 
words could be taken to refer to the 
‘market’ in both senses that the word 
is commonly taken to imply; a see-
mingly impersonalised sphere of eco-
nomic exchange, and a physical loca-
tion, in this case, the famous rabaul 
market, that was lionised by many as 
the centrepiece of rabaul Town, itself 
viewed as the most desirable urban 
environment in Papua new Guinea.

In this paper, I explore what happens 
in the case of the sudden disappea-
rance of a market, whose existence 
had previously been a central focus of 
social life that had been largely taken 
for granted. I argue that disentangling 
the ways in which the two mea-
nings of ‘market’ either converge or 
diverge in different conversational 
contexts is central to understanding 
the ways in which markets and their 
absence are viewed with a mixture 
of hope and fear for residents of PnG 
in the early part of the 21st century.

Keir Martin is Associate Professor in Social 
Anthropology at the University of Oslo.  He 
completed his Ph.D. in 2006 after two years of 
fieldwork in East New Britain Province, Papua 
New Guinea, working among the Matupi 
community in the aftermath of the volcanic 
eruptions of 1994.  He is the author of a 
monograph, The Death of the Big Men and the 
rise of the Big Shots, published in 2013, and a 
number of published articles covering issues of 
contested transactions, social movements, land 
tenure, tourism and Possessive Individualism.
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HuGO DEBLOCK

The ritual ground as a space for com-
modification in Vanuatu, southwest 
Pacific

In this paper I treat issues surrounding 
the commodification of culture and 
the arts in Vanuatu, southwest Pacific. 
Central to the production of art in 
Vanuatu is an indigenous concept of 
copyright, where ritual and its objects 
and the knowledge once inside were 
bought from the person holding it 
before you. Despite being formalized 
by the state in the Copyright Act, today 
copyright remains a fluid concept. In 
local contexts such as Malakula and 
Ambrym, ‘the right to make a copy’ 
-in which the copy stands for a thing 
not used in ritual, a double, a model, 
for sale- is now claimed by almost 
everyone who has the skill to make it. 
With most things made for sale and 
many carvers at work, in reality no one 
really holds the copyright anymore 
for in most cases there has been no 
legitimate transmission of the rituals 
and their objects. The famous north 
Ambrym atingting (slit drums) stand 
tall along beaches or anchorages or 
in villages where it costs tourists 500 
vatu to take a photograph, but it is local 
cultural festivals that offer the best 
opportunities for the commodification 
of culture and the arts. Festivals take 
place in contexts of cultural revival 
as well as tourism and the market. 
At festivals, culture is performed for 
local audiences as well as visitors such 
as tourists and art collectors, all of 

whom consume the experience. At 
festivals, also, the arts of ritual (slit 
drums, masks, and other sculptural 
forms) are reproduced, performed and, 
afterwards, often also sold to tourists 
and collectors. Based on fieldwork 
in Vanuatu in 2008 and 2009-10, in 
this paper I particularly discuss the 
commodification of the sacred space 
where this happens, the ritual ground 
or nasara in Bislama (the Pidgin lingua 
franca used in the islands of the 
archipelago). Former ritual grounds 
are ‘opened up’ in order to offer the 
‘authentic performance’ of culture. The 
commodity aspect of revival, however, 
generates ambivalence. This results in 
a feeling of loss of authenticity among 
local people and visitors alike. On the 
other hand, revival and the wearing 
of the paraphernalia of a rich and 
powerful past also generate a series of 
values that relate to status and prestige 
among locals. such shifts in meaning 
and value will be the core of this paper. 
some local people see no problem in 
selling their performance and art to 
outsiders; others are concerned that 
the transactions form part of issues 
of appropriation and cultural loss.

Hugo DeBlock is currently a post-doctoral 
researcher for the research training group ‘Value 
and Equivalence’ at Goethe University Frankfurt. 
He obtained his Ph.D. in Anthropology from the 
University of Melbourne in 2013 and has been 
a visiting scholar at the University of California 
at Berkeley and the University of Chicago. His 
research focusses on material culture, art, tour-
ism and museums. He has carried out extensive 
field research in Vanuatu, Southwest Pacific.
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PHILLIP GrIMBErG

Contested Antiques: Artisans, Con-
noisseurs, and the Development of a 
Collector´s Market for Ceramics during 
the late Ming Dynasty (1550-1644)

From the middle of the sixteenth 
century onwards, a collector´s market 
for ceramics becomes fathomable 
for the first time in Chinese history. 
Due to an ever-growing gap between 
connoisseurs and art, collecting 
became an important constituent 
in the relationship between artists 
and collectors, intertwined with 
each other on a common ground: 
the market. Consequently, collec-
tors became a vital and visual part of 
the economic and cultural elite and 
associated themselves with it, adding 
to their social standing and prestige 
in a generally Confucian society. 

With regard to a rising demand for 
prestigious collectibles during the 
late Ming, ceramics became highly 
priced luxury items that circulated 
on a vibrant, yet still somewhat 
small collector´s market, which 
reached its apogee under the 
patronage of members of the old 
elite as well as the thriving caste of 
wealthy merchants just before the 
Ming-Qing-transition in the first 
half of the seventeenth century.

As Craig Clunas has observed, a 
decisive novelty of the period was the 
importance attached to the name of 
the manufacturer or the name of the 
place where an item was produced 

as a ground of distinction, which 
was heretofore unheard of among 
Chinese collector´s circles. From the 
mid-sixteenth century onwards, arti-
sans and kilns started to achieve wide 
recognition on an emerging art and 
collector´s market, where a certain 
name connected to an object inevita-
bly enhanced its value and prestige. 
This, however, is a phenomenon 
unknown only half a century earlier. 

Dr. Phillip Grimberg is a sinologist special-
izing in the study of the arts and culture of 
late imperial China (c. 1000-1900). He is a 
member of the research training group ‘Value 
and Equivalence’ at the Goethe University, 
Frankfurt am Main. His current research 
focuses on Chinese material culture, collectors, 
collections, and collecting the arts of China 
(15th-17th centuries). His recent publications 
comprise a monograph on the 16th century 
polymath Li Zhi (1527-1602) and his ‘Book 
to Burn’ (1590) as well as a series of peer-
reviewed articles on various aspects of Chinese 
cultural history, literature, and aesthetics.
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THOMAs HAHn

Crates and crates of sigillata? The sup-
ply of roman military camps with Italic 
Terra sigillata

Terra sigillata is a special art form of 
originally Mediterranean fine cera-
mics, which were spread throughout 
the roman Empire. It is a commo-
dity highly charged with meaning 
characterized by its unique shape, 
quality, décor and a bright red 
colour. It plays a key role in terms 
of the romanisation processes in 
the areas newly integrated into the 
Imperium romanum. In a particular 
historical situation during the reign 
of Emperor Augustus, Terra sigillata, 
together with thousands of ro-
man legionaries, found its way to 
the rhine where it was previously 
unknown. The roman legionaries 
were from the Mediterranean region 
and also brought their dietary habits 
and table manners, as well as their 
consumer behaviour to the rhine.

since Terra sigillata was mostly 
produced in central Italy and in Lyon 
during the Augustus era, this was 
a special market situation where 
production centres and consumers 
were situated far away from each 
other. Part of this presentation deals 
with the question of how the sigil-
lata reached the consumers on the 
rhine. Did the market as an institu-
tion satisfy this demand or was the 
supply to soldiers a part of army 
logistics? How important were the 

roman camps on the rhine for the 
production of Terra sigillata south of 
the Alps and is it possible to esti-
mate the volume of the supplies?

In the end, the sigillata finally 
unfolded its effects onto the native 
population on the rhine who could 
also purchase the new commodity at 
markets in central locations. It can be 
shown how, in indigenous contexts, 
Terra sigillata was regarded as a 
coveted luxury item, or alternatively, 
rejected as a ceramic product.

Thomas Hahn studied Archaeology and History 
of the Roman Provinces, Archaeometry and 
Classical Archaeology at the Goethe University, 
Frankfurt am Main, from 2007 to 2012. During 
his study he worked as a research assistant at 
the Institute for Archaeological Science and 
the Humanities Library in Frankfurt. The title of 
his master thesis which he completed in 2012 
was: ‘A pit at the early Roman settlement ‘am 
Schafsteg’ near Groß-Gerau Wallerstädten: ar-
chaeological und archaeometrical examinations 
about the ceramic supply in the 1st century 
A.D.’. Since April 2013 Thomas Hahn is Ph.D. 
candidate in the research training group ‘Value 
and Equivalence’. His research interests are 
archaeology of economics and pottery analysis.
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MAHIr sAuL

Markets and Marketplaces in the West 
Africa: non-Capitalist Exchange in the 
19th Century

Long distance trade, which sup-
plied regional agricultural products, 
minerals, and some manufactured 
goods to different ecological zones 
of West Africa, or to trans-saharan 
commerce, is a well-studied fea-
ture of the precolonial West African 
past. From the 16th century on, 
Atlantic seaboard exchanges added 
the supply of crucial commodities 
such as cowrie shells and European 
manufactured products. How did 
this trade articulate with the lo-
cal farming and herding economy 
where self-provisioning prevailed, 
and with political organization? The 
broad theoretical premises for a 
synthetic approach has remained so 
far wedded to the concepts of 1960s 
economic anthropology, assuming a 
contrast between administered trade 
and fixed prices on the one hand, 
and ‘market exchange’ on the other. 
Another heritage of classical anthro-
pology, the opposition of centralized 
political systems to segmentary 
societies, compounds the difficulties. 

This paper will rely on late nine-
teenth century evidence from the 
Western Volta (Mouhoun) region, 
to present an integrated picture of 
production, exchange, and political 
organization - including the intimate 
but overlooked relations between 

major marketplaces, organized trade 
diasporas, slave trade, and military 
centers. To present a theoreti-
cally informed construct, I will offer 
a critical examination of the received 
constructs that goes beyond challen-
ging particular propositions for being 
unrealistic. such an exercise needs to 
include a deeper engagement with 
Karl Polanyi’s critical stance, explora-
tion of the links between his historical 
and anthropological views and the 
western European political debates of 
the interwar period, and the limita-
tions of his views for a non-dicho-
tomous historical understanding.

Mahir Şaul is professor of anthropology at 
the University of Illinois, Urbana-Champaign. 
He conducted long stretches of fieldwork in 
Burkina Faso, and shorter studies in Mali, 
Senegal, Ghana, Côte d’Ivoire, Togo, Benin 
and Nigeria, along with archival research in 
the colonial archives in Côte d’Ivoire, Burkina 
Faso, and France, and missionary archives in 
Italy. His was recipient of the Amaury Talbot 
Prize of the Royal Anthropological Institute in 
2002 for his co-authored book West African 
Challenge to Empire: Culture and History in 
the Volta-Bani Anticolonial War. The Associa-
tion for Africanist Anthropology awarded him 
Distinguished Africanist in 2004. In 2012 the 
Utne Reader magazine selected him as one 
of ‘12 People Changing Your World’ for its 
Visionaries award. He published extensively 
on the economic and culture history and the 
modern ethnography of the Western Volta 
region in Burkina Faso. Currently he is working 
on a project on African migration to Turkey.
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JEssICA AnDrEA CHELEKIs

Informal debt in Amazonia: Market 
relationships and the art of collecting 
payment

Direct sales is a marketing model 
that offer direct access to consum-
ers who have restricted access to 
traditional retail outlets. Draw-
ing from ethnographic research 
conducted in the lower Brazilian 
Amazon, this paper examines the 
link between the underdeveloped, 
socio-economic context of direct sales 
and the nature of vendor – customer 
relationships. In rural Amazonia 
nearly all businesses are expected 
to extend informal credit of some 
kind to their customers. Here, direct 
sales representatives are most often 
lower-class women unaccustomed to 
exercising authority or commanding 
the necessary respect for collecting 
payment from customers, many of 
whom are members of the local elite. 

Drawing from both anthropologi-
cal and consumer culture theory 
(CCT) perspectives, I demonstrate 
how women must negotiate be-
tween a global direct sales system 
predicated on assumptions about 
the nature of sales relationships, 
and local systems of informal debt.

Jessica Andrea Chelekis is an assistant professor 
in the Department of Marketing and Manage-
ment at University of Southern Denmark, a 
member of the consumption, commerce and 
culture research unit. Trained as a cultural 

anthropologist at Indiana University, her main 
areas of research are economic anthropology, 
gender and household economies, micro-
entrepreneurship, and markets and consump-
tion studies, with a focus on Latin America 
and Brazil. For her dissertation research, Dr. 
Chelekis conducted a year-long ethnography 
in the lower Brazilian Amazon among rural 
women buying and selling Avon and other 
direct sales brands, investigating the role of 
direct sales entrepreneurship and consump-
tion in household economic strategies and 
in shaping intra-household gender roles. Dr. 
Chelekis is currently starting a new research 
project on addictive consumption that centers 
on questions of neoliberal freedom and agency.
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LOrEnz rAHMsTOrF

The market in the Bronze Age: new 
attempts to pinpoint an elusive 
economic conception

recently we have observed a re-
newed interest in the phenomenon of 
the ‘market’ in the human past, both 
in its concrete and abstract sense, 
for example in regions where it had 
not in the centre of attention before, 
like for example pre-Columbian Latin 
America (Hirth/Pillsbury 2013). The 
existence of the concrete form of the 
market – the market place – is known 
from the Bronze Age from Mesopo-
tamian and Egyptian sources (texts 
and depictions), while hard evidence 
is missing from Bronze Age Europe. In 
addition, many archaeologists do not 
assume the presence of a market du-
ring the Bronze Age, at least outside 
the area of the ‘early civilisations’. 
They deny the existence of common 
agreements for bringing together sup-
ply and demand, of some customary 
law for exchange or the presence 
of a clear motive of profit. Yet, this 
discussion aims at the heart of the 
ancient economy, especially within a 
prehistoric context, and takes us to 
other unsolved problems like: When 
did commodification started? How 
were prices regulated? Who were 
the actors – professional traders? 

The crucial question is of course how 
can one detect market exchange? 
Five approaches (‘contextual’, ‘spa-
tial’, ‘configurational’, ‘distributional’, 

‘production-distribution approach’) 
are in discussion, but all of them are 
more or less based on conjectural 
evidence. However, there is a direct 
key for the identification of markets: 
the basic tools of trade. These are 
scales, weights and mass-related ar-
tefacts (i.e. metal artefacts which are 
produced according to a specific unit 
of weight). They indicate that precise 
instruments were used to measure 
the mass of certain things. From the 
Bronze Age written sources, spe-
cifically from syro-Mesopotamia, we 
know that especially metals were the 
currencies to describe equivalences 
of value. When such written docu-
ments are missing, the archaeological 
evidence from mass-related objects, 
as well as balance weights and scales 
are clearly hinting at such practices.

Lorenz Rahmstorf is a prehistoric archaeolo-
gist with research interests in the Late Copper 
and Bronze Age in Europe and Western Asia 
in general, and more specifically in weight 
metrology, textile tools and production, early 
trade and transfer of innovations, urbanisation 
processes and social organisation. He obtained 
the degrees of a MA (Bristol), Ph.D. (Heidel-
berg) and Habilitation (Mainz). He has taught 
at the Universities at Mainz, Saarbrücken and 
Copenhagen. Since August 2015 he is Associate 
Professor at the SAXO Institute at the University 
of Copenhagen where he is leading the Europe-
an Research Council (ERC) Consolidator Project 
WEIGHTANDVALUE as the Principal Investigator.
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LuKAs WIGGErInG

Dealing with the ‘Foreign’: The move-
ment of artefacts in Bronze Age 
Europe

The European Bronze Age (2nd 
millennium B.C.) is a time of grow-
ing interconnection and interaction 
between different cultural pheno-
mena and regions. Along with the rise 
of bronze usage, networks emerge 
which go from the Baltic sea to the 
Mediterranean and from the Bri-
tish Islands to the near East. Within 
these networks raw materials as 
well as artefacts moved between 
the participating groups. Though the 
physical places of exchange are nearly 
invisible within the archaeologi-
cal material, the moveable objects, 
originating primarily from graves and 
hoards, bear witness to that trade. 
Likewise, through these objects ideas 
were also traveling from one place 
to another. These new arrivals could 
lead to either the imitation or the 
adaption of the foreign elements. 

Thus the paper will on the one hand 
concentrate on the imports, but also 
question the different adoption pro-
cesses. These questions come to the 
fore: which artefacts were imitated 
and why? Which conditions lead not 
only to an imitation but even the 
adaption of a certain artefact or idea? 
Were the foreign objects traded com-
modities or rather exchanged gifts? 
And was the imitation or adaptation 
of foreign elements accompanied 

by a commodification of said ob-
jects? To propose an answer to these 
questions examples from southern 
Germany will be used as case studies. 

Lukas Wiggering studied Prehistoric Archaeo-
logy, Geology and Classic Archaeology at the 
Martin Luther University, Halle. Since 2013, 
he is working on his Ph.D. in the research 
training group ‘Value and Equivalence’ at 
the Goethe University, Frankfurt am Main. 
Based on his research on the European Bronze 
Age, metallurgy and the exchange between 
cultures, he is working on the exchange and 
transformation of artifacts and values during 
the second millennium B.C.. Further research 
interests are the connections of cultural pheno-
mena in Central Europe, Scandinavia and the 
Mediterranean and the material and socio-
cultural exchanges between these regions.
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KATHErInE szABó

Lapita shell ornaments as com-
modities? The impact of the Kula 
ring on archaeological interpreta-
tions

Bronislaw Malinowski’s observations 
on the ‘Kula ring’ trading system of 
western Melanesia form one of the 
foundational studies of social anthro-
pology. Argonauts of the Western 
Pacific describes a system whereby 
goods move between islands in a 
highly-structured manner, with two 
forms of shell artefact being the 
most valuable items to be traded. 
The Kula ring has endured as an area 
of study for anthropologists but its 
concepts and structure have also 
been incorporated into archaeological 
studies and arguments – both within 
Melanesia and beyond. Indeed, it has 
been argued that some shell artefacts 
manufactured c. 3200 years ago by 
the foundational pottery-producing 
society of the western Pacific – the 
Lapita cultural complex – can be 
interpreted as the beginnings of the 
manufacture of shell valuables cre-
ated specifically for trade in a system 
that was a precursor to the Kula ring. 

Drawing on my analytical studies 
of shell artefacts from Lapita sites 
across Melanesia, I assess whether 
these artefacts are likely to have 
been created for trade and whether 
they can be considered the first 
tangible manifestation of a struc-
tured interisland trading system 
in the southwestern Pacific.

Kat Szabo is currently the Mercator Fellow 
within the ‘Value and Equivalence’ programme 
at the Goethe University. Having graduated 
from the Australian National University with 
a Ph.D. in Archaeology in 2005, she has held 
a post-doctoral fellowship at the Australian 
National University and two senior research 
fellowships funded by the Australian Research 
Council at the University of Wollongong, 
Australia. Her current fellowship funded by 
the Australian Research Council focuses on 
her specialist area of archaeological artefacts 
produced in shell through the lens of ‘value’. 
Archaeological shell ornaments in the tropical 
Asia-Pacific region are ubiquitous; however 
it is apparent that not all are equally valued 
or valuable. Dr. Szabo is working on develop-
ing analytical techniques centred on curation, 
use-wear and handling traces to further our 
abilities to comprehend and interpret ‘value’ 
in archaeological artefacts and past cultures.
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JOsué DIAz

The many Meanings of the Term 
Market:An approach from the per-
spective of institutional economics

What are ‘markets’, and what does 
the term ‘market’ stand for? It is 
widely believed that ‘markets’ as 
institution is solely about exchange 
based interactions underlying a 
rational motive to maximize utility 
in competition with other market 
participants. This would represent 
the institutional equilibrium to 
expect. Thus, a marketplace should 
host and incentivize only this kind 
of market behaviour - everything 
else would not yield efficient mar-
ket outcomes, hence be irrational.

The following short paper intends 
to shed light into this question by 
introducing a categorization scheme 
of three different observable forms of 
economic interactions within mar-
ketplaces and a typification of four 
type of motives to undertake these 
economic interactions. This catego-
rization and typification shall help 
first to depict different sort of market 
behaviours, and second illustrate 
that ‘exchange based markets’ (i.e., 
EBM) are in fact irrevocably bound 
and embedded in an overarching 
marketplace, which hosts different 
forms of economic interactions and 
motives to undertake these interac-
tions. A Marketplace refers to the 
interconnected relationship network 
underlying economic interactions and 

its motives, which exhibits a wide 
range of features apart from cha-
racteristics associated with EBM and 
rational motives to maximize utility in 
competition with each other. rational 
and competitive EBM might repre-
sent in the modern economy the 
normative desired market behaviour 
within marketplaces, however - our 
first thesis is - that this market beha-
viour cannot substitute other existing 
forms of economic interactions 
and motives entirely, nor can they 
accomplish the promise of efficient 
market outcomes. Our second thesis: 
interconnected relationship networks 
- marketplaces - make economic 
interactions, depending on the con-
text, more or less singular. The more 
singular an economic interaction gets 
the less priceable and thus tradable 
it becomes. In the extreme case 
something with a singular value, but 
with no existing value equivalent and 
thus completely decommodificated.

Josué Diaz is former project manager at the 
KfW Development Cooperation Bank. Currently 
he is a Ph.D. Candidate and Fellow Researcher 
at the Heinrich-Böll-Foundation, working in the 
field of organizational economics with regard to 
sustainable development. As a member of the 
interdisciplinary cluster ‘Research on and for 
Transformation’, his focus concentrates on link-
ages between institutional change, manage-
ment and sustainable organizational behavior.
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rEsPOnDEnTs

CLAus DEIMEL is working in a long term ethnological study within the 
sierra Tarahumara in northwestern Mexico. He was director of the Eth-
nographical Collections of saxonia with museums in Leipzig, Dresden 
and Herrnhut, and is currently member of the advisory board Value and 
Equivalance at the Goethe university, Frankfurt am Main. His scientific 
interests focus on indigenous Latin American history, medical anthropo-
logy, ethnography, material cultures and the presentation of indigenous 
cultures in museums. The exhibits he curated cover an international 
presentation in cooperation with the u’mista Cultural society and the 
‘namgis First nation (Kwakwaka’wakw) in British Columbia, Canada.

MAnFrED K. G. EGGErT is an emeritus professor of prehistory, early his-
tory and medieval archaeology of the university of Tübingen. He carried out 
research on ecological and cultural changes in West and Central Africa and on 
early centralization and urbanization processes in early Celtic history. He also 
published on the theory, methods and foundations of prehistoric archaeo-
logy, arguing against positivism for a more critical and reflective approach.

BErTrAM sCHEFOLD studied in Cambridge and Basel and obtained his Ph.D. 
in Economics from the university of Basel in 1971. He was a visiting scholar 
at Trinity College Cambridge and a research associate at Harvard university. 
since 1974, he has been Full Professor at the Goethe university, Frankfurt 
am Main. Bertram schefold has published over 40 books and about 250 
articles on economic theory and its history. In 2010, he was recipient of 
the prestigious Thomas Guggenheim Prize in the History of Economics.
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ACCOMMODATIOn and VEnuE

keynote, november 26            conference, november 27-28
I.G. Building, Campus Westend           I.G. Building, Campus Westend
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THursDAY, nOVEMBEr 26
18.00 Welcome by rüdiger Krause, Hans Peter Hahn, and Fleur Kemmers 
18.30 Peter F. Bang (Keynote), The market in context, trade in history: empire,
 bazaars and archaic consumption

FrIDAY, nOVEMBEr 27     
 -> Morning session: Markets in Practice
9.00 Ann B. stahl, Market thinking: perspectives from saharan and Atlantic West Africa
9.30 Geraldine schmitz, An economy between the markets: the case of Tamale
 market, northern Ghana
10.00 ute scholz, Built environment and consuming place: archaeological research
 on a medieval market in Tulln, Lower Austria
10.30 Coffee break

11.00 Miko Flohr, Commodification and space: urban commercial landscapes in roman Italy
11.30 Laura Picht, Beyond the market: considerations about the archaeological
 remains of exchange processes
12.00 respondent: Claus Deimel

 -> Afternoon session: Markes as social life
14.00 Keir James Martin, ‘It was harder before: we lived by the market’: hopes and fears
 of a market-free future in East new Britain
14.30 Hugo DeBlock, Back to my roots: the ritual ground as a space for commodification 
 in Vanuatu
15.00 Phillip Grimberg, Contested antiques: artisans, connoisseurs, and the development 
 of a collector’s market for ceramics during the Late Ming Dynasty (1550-1644)
15.30  Coffee break
16.00 Thomas Hahn, Crates and crates of sigillata? The supply of roman military camps
 with Italic Terra sigillata
16.30 Mahir saul, Markets and marketplaces in the West Africa: non-capitalist exchange
 in the 19th century
17.00 respondent: M. K. H. Eggert

sATurDAY, nOVEMBEr 28    
 -> Morning session: Preconditions of commodification
9.00 Jessica Andrea Chelekis, Informal debt in Amazonia: market relationships and
 the art of collecting payment
9.30 Lorenz rahmstorf, The market in the Bronze Age: new attempts to pinpoint
 an elusive economic conception
10.00 Lukas Wiggering, Dealing with the ‘foreign’: the movement of artefacts in 
 Bronze Age Europe
10.30 Coffee break
11.00 Katherine szabó, Lapita shell ornaments as commodities? The impact of the 
 Kula ring on archaeological interpretations
11.30 Josué Diaz, The many meanings of the term ‘market’: an approach from the 
 perspective of institutional economics
12.00 respondent: Bertram schefold


